#entreprenHER

Advancing Female Entrepreneurship
in London, Paris, Berlin and Frankfurt
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Creating a new era of equal entrepreneurialism

Female entrepreneurs are key to unlocking and boosting our economic recovery.
To open this door, we must take the necessary steps to provide critical support for all women
who are ready to start their own enterprise, and to encourage investments in female-led businesses.

The time for action is now.

Promote female
entrepreneurship and diverse
female role models

Create public awareness | Foster sponsorship
on gender bias and and mentorship for
value at stake to build female entrepreneurs

commitment to change The research found
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to accelerate female
entrepreneurship in the UK,

Encourage France and Germany Introduce benefits

investments for entrepreneurs, for
iIn female-led example tax benefits,
businesses sick pay packages and
maternity allowance
Create a one-stop shop Facilitate networking
with business support, financing In more intimate
information and programmes settings

for all entrepreneurs

PARTICULARLY RELEVANT FOR LOWER INCOME FEMALE ENTREPRENEURS AND ASPIRING ENTREPRENEURS

The total Women-led businesses

8 fema Ie gross value added at stake is are generating

E.1p5mafley €570-665bn 40% less

economic value
entrepreneurs

than men-led ones
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Intention to start a business
in the next three years

barrier

for women developing
their business
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HALF for lower-income respondents (#6 for men)

Click below to see detailed findings for
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LONDON » PARIS » FRANKFURT AND BERLIN

MOVING AHEAD

With the financial support of J.P. Morgan Chase Foundation and with the research support of McKinsey & Company.
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Advancing Female Entrepreneurship in

L ondon

Creating a new era of equal entrepreneurialism
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The total
gross value added at stake
for London is

£55bn
(€E65bn)

The total
gross value added at stake

9 female for the UK is

tZE) mal ;Very £165-200bn

entrepreneurs (€185—230bﬂ)

Intention to start a business in

the next three years

S

24% 44%

discussed their business ideas with a bank/investor,
those who did found it particularly discouraging

HALF for lower-income respondents

Limited professional network Issues with funding due to

@ Is one of the

\{ﬂ top

barriers

/ for women developing

Believing
‘Investors not
interested in
my idea”

“Don’t
know where
to find it

their business

| >

(#4 for men)

Click below to read the research findings from
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PARIS b FRANKFURT AND BERLIN OVERVIEW OF ALL FOUR CITIES »

With the financial support of J.P. Morgan Chase Foundation and with the research support of McKinsey & Company. MOVING AHEAD
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Advancing Female Entrepreneurship in

Paris

Creating a new era of equal entrepreneurialism
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The total The total
7 fe ma I e gross value added at stake gross value added at stake

' for Paris is
entrepreneurs for every for France is

10 male €145-160bn €45bn

entrepreneurs
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Intention to start a business in
the next three years

HALF for lower-income respondents

got funding from a venture capital firm mention increasing profitability
as their entrepreneurial ambition

would start a

15% Q new business

Click below to read the research findings from
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With the financial support of J.P. Morgan Chase Foundation and with the research support of McKinsey & Company. MOVING AHEAD
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Advancing Female Entrepreneurship in

Frankurt and Berlin
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Creating a new era of equal entrepreneurialism
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The total
9 fe ma Ie gross valueead(z:de at stake
entrepreneurs for every for Germany is
16 male €240-275bn
entrepreneurs

Intention to start a business
in the next three years

Considered launching a business
but do not think they will pursue it

A

29% 19%

HALF for lower-income respondents This suggests a lack of self-belief rather than interest

Limited professional network

L #1

barrier

/ for women developing Q

S

who struggle with funding believe it is because
(#7 for men) investors do not trust their business knowledge/skills

their business

Click below to read the research findings from
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